2010 PARTNERSHIP PRESENTATION

Y
AAAA

W
.....

sports

1M QO
sponsorship | licensing



The Parade provides brands a platform to
showcase their products and services ahead of
Christmas retail period.
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Hunter, George & Liverpool Streets] and conclug
at the Darling Harbour parkland§mbalong
Park].
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parklands precinct will this year be home to the
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partners will have the opportunity to engage wit

spectators through sampling, interactive points 48

activation initiatives.

2010 SYDNEY CHRISTMAS PARADE

In its first 2 years the Sydney Christmas Parade attracted in
excess of 480,000 spectators.
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credible brands and companies, sporting & entertainment
groups, charities and talent to present the most successful
parade to date.

Previous partners of the parade include David Jones, Sund
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DARLING HARBOUR PARKLAISBNTAS VILLAGE

ENTERTAINMENT & ACTIVATION ZONE
90,000 VISITORS




